
■ Fujifilm FY2014 Priority Issues

Priority targets Strategies

Controlling global warming
①  By FY2020, 30% reduction in CO2 emissions 

during the company’s overall lifecycle stage 
from the level in FY2005

②  Reduce CO2 emissions at customers by 
seven million tons by FY2020

Provide energy saving products & 
solutions

①  Develop low power-consumption technology 
②  Create a scenario to help reduce CO2 emissions from customers across society and acquire 

required technology

Promote energy saving measures 
manufacturing, office, and 
distribution

①  Introduce energy saving facilities to production sites, improve manufacturing processes, and 
improve work efficiency through innovative ideas 

②  Reduce CO2 emissions in offices by promotion of transforming working styles etc.
③  Reduce CO2 emissions by improving the distributions systems inside and outside Japan

Preservation of natural resources

Promote product 3Rs

①  Establish the next generation eco-friendly structural material technologies, such as biomass  
②  Reduction of resource input with lighter equipment 
③  Curb use of new resources by recycling used parts 
④  Actively use eco-conscious materials in paper 

Reduce resource usage volume 
and waste in production sites

①  Reduction of waste output and recovery of valuable substances at production sites 
②  Reduce water usage in production sites

Reduction in environmental risk from chemical 
substances

Reduce chemical substance risks 
from products

①  Reinforce risk management of chemical substances, such as by observing RoHS, REACH, etc.

Reduce chemical substance risk 
from production sites

①  Ensure implementation of risk management of chemical substances

Improvement of the infrastructure for promoting 
environmental targets

①  Reinforce system to track the environmental impact from products throughout their life cycles
②  Promotion of early action on global environment regulations

■ Fuji Xerox Priority Targets (Environmental Medium-Term and 2014 Targets)

Priority Issues Strategies

1.  Promotion of anti-global warming 
measures* and energy cost reduction
* 30% reduction in CO2 emissions throughout the 
life cycle of products by FY2020 (vs. FY2005)

①  Reduce CO2 emissions and energy cost by promoting energy saving activities
②  Generate in-house power (including the wheeling* of electric power in Japan). 

    *wheeling is the transportation of electric power (megawatts or megavolt-amperes) over transmission lines

③  Develop cost-saving strategy taking into account the liberalization in the gas market. 
(Gas transmission system, review shale gas opportunities, etc.)

④  Implement activities to educate employees and their families on reducing CO2 footprint

2.  Promotion of efficient use of resources

①  Use resources efficiently by promoting the 3Rs: Reduce-Reuse-Recycle
②  Reduce waste generation through yield increase, reuse of manufacturing waste, conversion of waste into valuables etc.
③  Promote resource recovery and recycling to reduce the waste generated at production sites in Europe, North America and China
④  Reduce water use through reuse and other conservation efforts

3.  Ensuring chemical and product safety

①  Continue dissemination of approaches and systems to the supply chain concerning management of chemical substances contained in 
products

②  Conduct comprehensive chemical risk assessment* at the new products inception stage 
    *including chemical safety, current and future regulatory requirements or social demands

③  Promote use of safer chemical substances by anticipating regulatory requirements and social demands
④  Improve efficiency of notification and registration of chemical substances by using knowledge and experience of the whole Fujifilm group
⑤  Continue on-going education concerning product safety

4.  Development and dissemination of 
environmentally valuable products and 
services

①  Demonstrate the reductions in CO2 emissions for products and services and disclose environmental attributes of products and services 
proactively

②  Formulate calculation rules for water footprint for products and services and adopt the Design for Environment rules

5.  Value chain management from the 
viewpoint of corporate social responsibility

①  Ensure assessment of biological resources in procurement process and follow Nagoya Protocol on Access and Benefit Sharing*. 
    *  The Nagoya Protocol on Access to Genetic Resources and the Fair and Equitable Sharing of Benefits Arising from their Utilization to the Convention on 

Biological Diversity is an international agreement which aims at sharing the benefits arising from the utilization of genetic resources in a fair and equitable way

②  Improve Ethical Sourcing investigation for suppliers
③  Continue appropriate response to survey concerning the conflict mineral issue

6.  Environment and safety risk 
management

Promote efforts for environmental and safety issues on a global scale especially in Europe, North America, China and Japan

7.  Information disclosure and 
communication of relevant information

①  Enhance information disclosure through various methods (e.g., Sustainability Reports, websites)
②  Verify adequacy of the current system to meet social requests through dialogue with stakeholders

8.  Employee education Educate and train employees in the areas of environment, chemicals,  product safety, occupational safety, etc.


