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Fujifilm Group Corporate Philosophy

We will use leading-edge, proprietary technologies to provide 
top-quality products and services that contribute to the 
advancement of culture, science, technology and industry, 
as well as improved health and environmental protection in 
society. Our overarching aim is to help enhance the quality of 
life of people worldwide.

Fujifilm Group Vision

Anchored by an open, fair and clear corporate culture and 
with leading-edge, proprietary technologies, Fujifilm is de-
termined to remain a leading company by boldly taking up 
the challenge of developing new products and creating new 
value.

Fujifilm Group Charter for Corporate Behavior

In addition to pursuing profits through fair competition, 
corporations must make a contribution to society at large. 
To this end, the Fujifilm Group, in its corporate activities in 
Japan and abroad, respects human rights, observes both 
the spirit and the letter of all laws and regulations and inter-
national rules, and, acting in a socially responsible manner, 
works independently toward the sustainable development 
of society and the Fujifilm Group companies, in accordance 
with the following five principles.

1. A Trusted Company

2. Social Responsibility

3. Respect for Human Rights

4. Global Environmental Conservation

5. Vibrant Workplaces

Recognizing top management’s responsibility to embody the 
spirit of this Charter, Fujifilm Group executives shall lead by 
example and promote a sound understanding of the Charter 
both within Group companies and among business partners. 
They shall strive to continually take account of views within 
and outside the Group, establish efficient corporate systems, 
and foster high ethical standards.

In the event of situations that contravene this Charter, 
top management shall clearly indicate both within and out-
side the Group its approach to resolving the situation and 
work to identify its causes and prevent any recurrence. Top 
management shall be accountable, promptly and appropri-
ately disclose information, and take strict disciplinary action 
when appropriate, including in regard to itself.

The Fujifilm Group’s Approach to CSR

The Fujifilm Group’s Approach to CSR is to contribute to the 
sustainable development of society by putting into practice 
the Fujifilm Group’s Corporate Philosophy, and realizing its 
Vision through sincere and fair business activities.

We will:

1.  fulfill our economic and legal responsibilities, and respond 
to society’s demands by contributing as a corporate citizen 
to the development of culture and technology in society 
and environmental preservation.

2.  constantly reassess whether our CSR activities are re-
sponding adequately to the demands and expectations 
of society and whether those activities are conducted 
properly through dialogue with our stakeholders including 
customers, shareholders, investors, employees, local com-
munities, and business partners.

3.  enhance corporate transparency by actively disclosing 
information to fulfill our accountability for our business 
activities.

An age of drastic changes

We have faced many crises and hardships in the years since our 
foundation. Among these difficulties, the decreased demand for 
photo films, which began in 2000 with the development of digital 
media, shook the foundations of our business. In response to 
these changes, we formulated our medium-term management 
plan VISION 75 in 2004 to implement drastic structural reforms 
while carefully selecting and integrating our resources. As a result, 
we were able to achieve the highest ever consolidated sales (2.846 
trillion yen) and operating income (207.3 billion yen) in fiscal 2007. 
After this v-shaped recovery, however, just before we were start-
ing to boost our sales, the world went into an economic recession. 
Moreover, the threat of the new flu pandemic has become a reality. 
We are indeed living in an age of drastic changes.

Nobody expected that the state of the socioeconomic en-
vironment surrounding us would become so serious across the 
world. A lot of countries and companies, including ourselves, are 
now faced with an economic depression, and we cannot make 
any easy predictions about the future economic situation or about 
how people’s behavior as consumers will change. 

Calmly understanding the situation and 
decisively moving forward to achieve 
creative results

In my message in the previous sustainability report, I said, “We 
thrive on change. To meet the challenges of changing times, we 
adapt and innovate. Responding to the expectations of society and 
creating connections to the future are the fundamental principles 
of our corporate management.” I am therefore not discouraged 
in the face of the drastic changes being made to our business  
environment. What is important is to think calmly, analyze, and 
reflect deeply on what we should do now and how to change 

ourselves for the future. We must be courageous and decisive 
and fully resolved to implement our decisions. We are committed 
to doing this, and I am determined to manage our company in a 
manner that makes it possible for us to proactively plant the seeds 
of creativity, nurture them, and finally harvest the fruits.

Bravely taking on challenges

There must be many people who are concerned about the present 
socioeconomic situation. However, people, societies and times are 
constantly changing. The present situation will also change and 
become a part of history. We must not allow ourselves to become 
too preoccupied by the present situation, as this will not produce 
good results. Based on our past achievements, we are bravely 
taking on challenges aimed at the future. In the field of flat panel 
display materials, which we have positioned as a growth field, we 
are decisively making integrated investments of resources. In the 
business field of medical and life sciences, we are taking on new 
challenges based on the three concepts, “Life Imaging/Informa-
tion,” “Life Cure/Care,” and “Life Safety/Security.”

For example, we have stepped into the field of “Life Cure/
Care” by beginning the sale of healthcare cosmetics and nutri-
tional supplements. We are also challenging the “Life Safety/
Security” field by including Toyama Chemical in the Fujifilm 
Group to pioneer new possibilities in the medical field. In our 
document solutions business led by Fuji Xerox, business in-
novation activities started in fiscal 2008 have been favorably 
progressing, and a new base integrating R&D will start op-
eration in 2010. In addition, we are strengthening our market 
position in the field of optical devices, as represented by our 
satellite optical lenses mounted on the pioneering lunar or-
bit satellite KAGUYA (SELENE). We are thus taking on various  
challenges amid the changes and constantly transforming  
ourselves.

Setting and achieving targets to pave a way 
into the future

To be sustainable, we need to look positively toward the future. 
The future comes to everybody, and we must all be ready to face 
it. Amid the current socioeconomic climate, said to occur only 
once a century, we must turn our thoughts to what we should 
study and how we should act. It is vital that we gain a firm com-
prehension of the actual situation and fulfill our social responsibili-
ties to future generations. I believe that, as a going concern, we 
must set and achieve our targets for the future, in the face of the 
drastic changes. 

President and Chief Executive Officer, FUJIFILM Holdings Corporation
and Chairman, Group CSR Committee

T O P  C O M M I T M E N T

In managing our business,  
it is vital that we overcome drastic changes  
in the business environment.  
But this is not, on its own, enough.  
We must also commit ourselves  
to fulfilling our social responsibilities  
for the benefit of future generations.  
The basic requirement to continue  
as a going concern is for us to pursue  
and achieve our targets,  
and survive these drastic changes.

Shigetaka Komori
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Period covered by the report
Fiscal year 2008 (April 1, 2008 – March 31, 2009) is covered 
in the performance data. With regards to the contents of 
activities, wherever possible, we have conveyed the most 
recent trends, including activities in fiscal 2009.

Organizations covered by the report
The Fujifilm Group (FUJIFILM Holdings, Fujifilm and its af-
filiates, Fuji Xerox and its affiliates, Toyama Chemical, and 
Fujifilm Business Expert)

●  Major consolidated companies are shown on page 63 and 
URL shown below.

●  Quantitative information about personnel and labor affairs 
is non-consolidated data for Fujifilm and Fuji Xerox.

●  The scope of Labor Environment and Social Benefit Ac-
counting is shown on page 44. The scope of Environmen-
tal Accounting is shown on page 55.

Referenced guidelines
●  Ministry of the Environment: Environmental Reporting 

Guidelines—Towards a Sustainable Society (Fiscal Year 
2007 Version)

●  GRI: Sustainable Reporting Guidelines 2006
●  Ministry of the Environment: Environmental Accounting 

Guidelines (Fiscal Year 2005 Version)

Supplemental information regarding reported matters
●  The term “employees” refers to all employees, including 

managers, general employees, and part-time staff. The 
term, “company employees,” indicates full-time staff. To 
further ensure the accuracy of the report, the terms “regu-
lar employees” and “non-regular employees” (temporary 
staff, part-time staff, others) have been used separately as 
required.

●  The operating company, Fuji Xerox, issues a separate sus-
tainability report. Please refer to that report for details on 
the activities of Fuji Xerox.

FUJIFILM Holdings Corporation Sustainability Report 2009 

comprises three parts: “Feature: Enhancing Quality of Life,” 

“CSR Highlight 2008,” and “Data and Information.”

We made this report more compact and easier to read and 

understand than the previous voluminous report that covered a 

wide range of information. In this improved report, we provide 

information and data that are of particular importance to the 

Fujifilm Group and stakeholders, including the maximum pos-

sible quantitative information to help stakeholders understand 

our CSR activities objectively and specifically.

The conceptual diagram on the right shows our editorial 

policy and the structure of information included in this report.

Please also visit our website:

Based on the basic principles of AA 1000 (http://www.accountability21.net/aa1000series), the FUJIFILM Holdings 

links Fujifilm Group’s CSR activities with the creation of the report as follows.

Fujifilm Group and stakeholders

Related page   Page 44 Communication with Stakeholders

http://www.fujifilmholdings.com/en/
sustainability/report/guideline/index.html

URL

GRI Guideline (G3) Comparison Table

http://www.fujifilmholdings.com/
en/business/group/index.html

URL
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