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across the world who possess superior technologies. By
combining diverse AI technologies both from inside and
outside our company, we will provide a wide range of services
that support doctors’ diagnoses and working efficiency.
* PACS (Picture Archiving and Communication System): An image
diagnosis system in which images captured by CT, MRI, DR, and
the other devices are stored in a server, and doctors can display
these images on a local terminal in the hospital to interpret them.
The number of captured images is increasing in recent years, and
a solution that allows doctors to efficiently interpret and diagnose
such images is required.


Efforts for Early Detection of Infectious Diseases
Fujifilm has developed a diagnostic system to detect the
influenza virus at an early stage of infection using highly
sensitive identification technology, to which the unique
silver amplification technology used in the photographic film
development process is applied. We are working to expand
this innovative technology into equipment to enable early
detection of various infections across the world.
Tuberculosis (TB) is one of the three major infectious
diseases in the world. As a single infectious disease, it
accounts for the largest number of deaths in the world.
In 2016, 10.4 million people developed tuberculosis and
1.7 million people died from it. In addition, HIV patients,
more frequently found in developing countries, tend to
easily develop tuberculosis due to their weakened immune
systems. However, a TB screening system for HIV patients
is not available in areas where the medical infrastructure is
inadequate. There was therefore a strong demand for the
development of POCT* kit that was sensitive, easy-to-use,
fast at diagnoses, and available at a reasonable cost. In April
2016, Fujifilm started development of TB-LAM jointly with
FIND using a subsidy from the GHIT Fund, and completed
Phase 1 development in 2017. TB-LAM is a highly sensitive kit
that uses urine specimens to detect tuberculosis among HIV
patients. In May 2016, we conducted a large-scale clinical
evaluation in South Africa. From 2018, we plan to conduct
clinical trials to acquire further evidence, which is driven by
GHIT Fund’s Phase 2. These trials are aimed to be included
in the WHO’s list of recommended medical device which is
essential for our kit to be adopted in developing countries. In
order for our kit to be adopted in countries that are suffering
from TB, we will also promote our kit to the Ministries of
Health of the relevant countries, human rights organizations,
and global health NGOs, in addition to the WHO. We have
now obtained simulation results that TB-LAM could reduce
the TB infection rate by 16% and mortality by 39% in 10
years if the kit were to be widely used for HIV patients and
children. The kit will greatly contribute to reducing both TB
mortality rates and the spread of infection.

other organizations, as well as through Japan’s Official
Development Assistance (ODA). We particularly focused
on spreading screening systems for breast cancer and
other diseases in Middle Eastern countries where screening
systems are not common, such as Qatar and Saudi Arabia
(see Page 26). We have been promoting installation of digital
mammography systems and offering image interpretation
seminars, based on the cooperative relationships with
Middle Eastern governments that we have built up over
the years. In Africa, we have been leading the installation of
medical equipment and training programs for doctors and
technicians in areas where medical facilities are not sufficient
through Grant Assistance for Grassroots Human Security
Projects. Through such efforts, we installed digital X-ray
system in 13 medical institutions across Zambia in 2017,
making screenings that used to be only available in cities
more widely accessible across the country. Also, in Indonesia
and Brazil, we established a medical infrastructure to realize
telemedicine services in order to help correct disparities in
medical standards between urban and rural areas.
In Thailand, we are preparing for the overseas business
expansion of CureSign (see Page 29), which is already
widespread in Japan. Thailand is experiencing a rising
problem in terms of lifestyle diseases, along with its economic
growth, yet disease prevention awareness and health check
rates remain low. Our project received grants as a part of the
JETRO Project for Nurturing New Industries in ASEAN and
Japan, which will conclude on September 30, 2018. In the
remaining period of the project, we are making progress with
the final verifications toward CureSign commercialization.
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Contribute to Identifying Diseases at an Early Stage
Target for
2030

To maintain our health, it is important to detect diseases at an early stage even if there are no recognized
symptoms, or take countermeasures for unpleasant symptoms before they have reached the level of
disease. However, one in three Japanese people still do not take a regular health check* regardless of
the seemingly wide understanding of the necessity for such proactive health checks. The Fujifilm Group
contributes to the early detection and treatment of diseases through making easy-to-use self-health
check systems widely available across society.
* The FY2014 National Health and Nutrition Survey by the Ministry of Health, Labour and Welfare reported that among people of ages 20
and above in Japan, 27.8% of males and 37.1% of females had not undergone a health check (general health check, health examination
or complete medical examination) within the last year.
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health check scheme prior to life insurance subscription. Assess market expansion overseas.

 Continue business preparations in Thailand, as a part of the JETRO Project. The project is expected to be
completed in September 2018 (see Page 28).

(1) Prolong healthy lives. (2) Support for women empowerment.

* Healthy life expectancy: Formally, Healthy Average Life Expectancy (HALE). Average number of years that a person can expect to live in
“full health” by taking into account years lived in less than full health due to illness and/or injury. The first international report was made
by the World Health Organization (WHO) in 2000. In 2016, the HALE for Japan was 72.14 years for males and 74.79 for females. The
difference between the HALE and average biological life expectancy was 8.84 years for males and 12.35 years for females.

[JICA project] Medical collaboration promotion project utilizing
remote imaging diagnostic technology in Brazil«
Outline of
Activities in
FY2017


Efforts to Improve the Medical Environment
in Emerging Countries
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 Accelerate CureSign test service adoption by health insurance association, and as a part of the

As the aging society progresses, increasing healthy life expectancy* is a significant social issue in order
to minimize increasing medical costs and elderly care issues. At the same time, the elderly are expected
to remain an active part of society. The Fujifilm Group is contributing to realize “The older you get, the
more enjoyable life is. A society with laughter regardless of age.” We do this by offering anti-aging
care cosmetics and foods with functional claims which we have taken salacia and astaxanthin in and
developed using our exclusive technologies.

* POCT (Point of Care Test): An examination system that can be
performed near the patient and provide results on the spot.

The Fujifilm Group has been offering support for medical
skill improvement, human resource development, and
medical infrastructure organization in various areas across
the world. This has been achieved through participation in
the international promotion of Japanese medical technology
and services led by the Ministry of Economy, Trade and
Industry, the Ministry of Health, Labour and Welfare, and

* CureSign: A service in which a user collects a small sample of their own blood using a blood collection kit and sends
the sample to the test center by post. Within a week or two, the blood test results will be sent back by post. Currently,
available check items are stomach cancer, stomach ulcer, duodenal ulcer, and 14 items related to lifestyle diseases,
including metabolic syndrome. The average number of annual users of the service as of FY2017 was 12,000.

Contribute to Health Promotion and Beauty

[METI project] Regionally specialized remote diagnosis model
project in Indonesia

* Those marked with « will continue in FY2018.

 Promoting the blood test service, CureSign, mainly for health insurance association members’
family members who are not legally obligated to take regular health checks (FF)

Priority Issue 4

[MHLW project] A technology transfer project for early
diagnosis and treatment of digestive diseases in five Mekong
countries (Thailand, Laos, Myanmar, Cambodia, Vietnam)
with the aim of promoting use of endoscopes and ultrasonic
diagnostic system in Thailand

[JETRO project] Promotion of blood test services as a lifestyle
disease countermeasure in Thailand«

Reduce the physical burden through widespread and expanded use of
medical diagnostic systems.

[Target] Prolong healthy lives and support a positive state in
everyday life
 Launched foods with function claims, such as those that help to reduce body
fat, reduce triglycerides, and lower blood pressure to support improvement of
lifestyle related diseases.
 Supported the “Happy at one hundred.” project that promotes extension of
healthy life expectancy through media advertisements, a dedicated website,
and various events. The advertisements won the Excellence Prize in the
Newspaper Advertising category under the 70th Dentsu Advertising Awards, and the Excellence Prize in the
Signboard category under the Transit Advertisement Grand Prize 2017.

[Target] Support women in staying healthy, beautiful, and attractive
Mammography seminars for
doctors were held across Latin
America. This photo: Mexico.

In Qatar, we were involved in the
National Screening Project for
Breast and Colon Cancer and
the Nationally Unified IT Project,
contributing to raising the level of
medical treatment for the whole
country.

 Launched a new lineup of ASTALIFT, our anti-aging skincare cosmetic range
 Launched a new lineup of ASTALIFT Inner Care series and supplements that make us beautiful from inside our body
 Held the ASTALIFT skincare trial events.
Future
Activities
and Targets

 Increase number of trial sessions of highly-functional and scientifically-proven anti-aging care products. (Aim at
a total of 10 million people who have experienced our products by 2030.)

 Increase the number of people’s SNS postings on our healthcare products, such as experience reports. (Aim at
a total of 100,000 postings by 2030.)
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